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�

About About
� Which site has more 

women? 
� a) iVillage
� b) Martha Stewart 
� c) About.com

� Which site has more 
teens? 
� a) MTV.com
� b) Nickelodeon.com
� c) About.com

� Which site has more 
men? 
� a) ESPN.com
� b) Sportsline.com
� c) About.com



�

About About
� In 2005 total 

revenues were    
up roughly 46%*46%*
and page views       
up over 20%20%

� In 2006 we 
expect strong 
double-digit 
revenue and 
operating      
profit growth

*Based on the Times Company’s records and the recor ds of the 
prior owner.



�

About About
� Launched in June 1996
� Fastest growing content site
� Top 10 visited site in 2005
� 29 million average unique visitors monthly in 

U.S. in 2005
� 43 million average monthly visitors worldwide 

in 2005
� 31.5 million average monthly visitors in the 

U.S. and 47 million globally in January
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�

Top Site for Key Industry 
Verticals

Source: Nielsen/Netratings Jan 2006
Note: Uniques are U.S. only

UniquesUniques (M)(M)

Health

RankRank

Comp & Tech

Food & Drink

4.74.7 33

11.1 1

2.72.7 77

15.4 1

444.14.1

7.3 1



�

About About
�� 500 500 guide 

sites

�� 57,00057,000
topics

�� 1.2M1.2M pieces 
of original 
content



�

Health Channel is the second largest 
commercial site after WebMD



�

About Guides
� Independent contractors

� Recruited, trained, credentialed by About

� Guides write, edit and publish content

� Compensation based on growth in traffic to 
their site



�

Search Engine Optimization
� 80% of traffic 

enters through 
search

� Fewer than     
5% of visitors    
enter through 
homepage



	


Search Engine Optimization



		

Content Spectrum
TraditionalTraditional
JournalismJournalism

Service/Niche/Service/Niche/
Practical AdvicePractical Advice

PersonalPersonal
ContentContent

AggregatorsAggregators

BlogsBlogs



	�

Excellent Complement to News
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Core User
Jane AboutJane About
� Educated 

� Late 30’s

� Married with children

� HH income +$75k
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Revenue Generation

�
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About.com StrengthAbout.com Strength
NYTimesNYTimes.com Strength.com Strength



	�

Percentage of About Revenue

DisplayDisplay
50%50%

CostCost --PerPer--ClickClick
46%46%

EE--commerce/commerce/
Lead GenerationLead Generation

4%4%

20052005
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Display Ads Grew 78% in 2005
� Advertisers include:

� Intel
� Visa
� GE
� Wal-Mart
� Vonage
� Pfizer
� Sara Lee
� Kraft
� Honda
� Microsoft 
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Five-Point Strategy
1. Ensure ever greater content quality, including 

video and user-generated content

2. Build even greater brand recognition

3. Continue to enhance and upgrade site design

4. Continue to grow revenue

5. Continue to contribute to the Times 
Company’s success
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Ensure Greater Content Quality
� Add more than 100 new guide sites

� Build out key verticals

� Expand strong 
position in 
user-generated 
content

� Add more 
video
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Build Even Greater Brand 
Recognition

� In 2005 we launched media relations effort

� Relationships to enhance growth:

� NBC

� Brightcove

� Adams Media
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Continue to Enhance & 
Upgrade Site Design

� Improve user experience

� Create new advertiser opportunities

� Accelerate product development



�	

Continue to Grow Revenue
� 2005 growth was driven as much by rate as    

by volume

� In 2006, we will…

� continue to improve yields

� expand the roster of blue-chip advertisers

� capitalize on our strong international traffic

� enhance e-commerce opportunities
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Continue to Contribute to the 
Times Company’s Success

� Technology and cross-marketing opportunities have 
been greater than expected

� SEO expertise applied to NYTimes.com and 
Boston.com

� Joint sales underway with major advertisers

� NYTimes.com now on SOS contract management 
platform
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Outlook

� Strong results in 2005
� Expect in 2006:

� Strong double-digit revenue
� Strong operating profit growth
� Margins to expand


